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If you're not a total Instagram addict like me, you may go a day or two without checking your app. And when you check your feeds, you may notice that some posts were shared by friends in a few minutes ago, while others may be a few days. So what gives? © Why your Instagram is no longer chronic? Like many other social networks, Instagram the
algorithm has changed. In this post, we'll give you a quick rundown of what's new with the algorithm, along with tips on how to create the post more engaging possible to get more comments on Instagram - that help to jump more high in the feed and discover from new users. Instagram feed algorithm Guide In June 2016, Instagram announced that it
was changing its algorithm to display user content to which were imported before - no matter when it was published. This could make it harder for the marketing of social media to get the post of organic instagram © seen because most of the users missing 70% of the content on their feed. Shortly after Facebook started to give priority to messages
from friends and members of the family in 2018, Instagram has followed suit. Its algorithms have started giving priority to brands and advertising less heavily. But the brand messages with a natural involvement can sometimes defeat these algorithms. There are certain factors that affect the ranking of a post on Instagram feed and the number of
comments on a post simpatini and reaches is one of these. That's what matters when it comes to classifying the user's Instagram feed: the number of likes and comments a post has if that user has interacted with your content in the past, what you have recently published if your post organic instagram get involvement from your followers, it will create
a positive feedback loop: more people like and comment on a post, the greater likelihood that it will appear in the Explorer tab, where users do not seem to you already followed you control your content popular. Before joining strategies to attract more comments, there are some things you must do: 1. Make your public account. Make sure your new
followers can find your content by opening your account. Go to your profile, tap the gear icon Settings in the upper right and disable the Private Account button to OFF. 2. Enable push notifications. Enable push notifications so you can respond quickly or as the comments of your followers. Remember, most users interact with your account, the higher
their feeds will appear on your content. Go to your profile, tap the Settings Gear icon in the upper right, touch the Notification Settings push Instagram and choose which actions you want to be notified. 3. Treating engaging content. People do not comment on the contents not interesting, then enlisted a team member to manage the planning and
editing of Instagram content but open it to a larger team of photo sources, videos and ideas to keep your instagram fresh diet and Interesting. 4. Develop an editorial calendar Instagram. Discover a publishing frequency Instagram that works for you - and you'll want to publish no more than once a day. Remember, timing is a factor in the algorithm, so
you do not want the previous messages a day to get lost in the shuffle. Download our content calendar of social media to keep track of what you're posting on other social platforms, so you're not repetitive and you're covering all your bases. Now that we're all on the same page, dive into strategies to get more comments (and I like it) on Instagram. 13
ways to get more comments on Instagram 1. Host a giveaway or an A fun and simple way to get the followers to comment on your Instagram posts is to host an Instagram competition or a giveaway. You can post on Instagram to promote the competition, then ask users to enter by commenting on your post. You could make your context a weekly
campaign, where users must comment every day. You may also incorporate user-generated content (UGC) and ask the followers to publish their photos and to tag / mention yours In the mail. Here is an example of an Instagram competition we have done for our 2016 inbound participants, annual Hubspot marketing and sales event: Social Media
Examiner has a great guide to performing instagram competitions - check it here. 2. Host an Instagram management change. Instagram acquisitions are a fun way to get new content on your Instagram and work with colleagues and influencers. This is an intelligent way to generate more commitment instagram, too. Acquisitions involves an instagram
user socket on another feed, usually for a day, and the detachment from their point of view. Acquisitions are often done in terms of point of view: a colleague an influencer another organization in your industry these acquisitions help generate additional instagram comments and takes place on your account or is taking more than another account.
Here is an example of a change of management we hosted with our Work friends. WeWork was able to share brands share and members of a new public of busy followers of Hubspot. We closed the acquisition with a call-to-action (CTA) to follow his Instagram account - where new adepts will begin sympathy and commenting on new places. And above
Hubspot, we appreciated the comments of the fans WeWork and the others interested in the management change. Acquisitions are a Win-Win for hosts and guests. Find out how to accommodate one with the help of buffer. 3. Ask users to engage in comments. An easy way to get more comments Instagram is to ask for them. Publish content on
Instagram that lends itself to sharing, and ask users to answer a question or tag their friends and colleagues in the comments. It is a fun and easy way to interact with the public, and helps you collect more comments, too. Here is an example of an Instagram place we shared where we asked our followers a question. You can caption of messages with
simple questions as "agreement or disagreement?" Or "What is your advice?" For rapid answers and earn other comments. 4. Message Something fun, surprising, or provocative. In a study of what makes Go Viral content, research revealed some of the most viral internet moments also caused high excitement emotions. Among the most common were
the messages that have created anticipation, surprised the viewer, and the curiosity and uncertainty caused. The emotions that the feelings of incited joy were also among the most common, so thinking about content can be shared on Instagram that makes people feel such a strong emotion that they are having to comment on it. Do you content can be
found a surprising fact, a happy moment, or a trend in the intriguing sector? It doesn't need to be specific about your brand, both - content that is pleasant for a vast audience probably attracting more comments. It can be stupid, too - here is our video teaser by day joke from our April fish marketing "Gorilla" that attracted a lot of attention - while the
construction of anticipation and a sense of surprise. 5. Postal videos. The time spent viewing videos on Instagram has increased by 40% in 2016, and now, users can publish videos up to a minute in length. Publish this captivating content to get followers to stop scrolling through their busy Instagram feeds and watch the video - and make sure it is
intriguing. The public wants more video content - particularly on social media - so if you share something interesting and ask spectators to comment on it in the caption, they will most likely do it. 6. Use relevant hashtags. When recording content with relevant, popular hashtag Your messages appear in searches for the hashtags and the Explore tab. In
fact, messages with at least one hashtag typically reach more than 12% more commitment. Influents and interested users can organically comment when you see you talking about topics that are also interested in, or you could combine some of the above strategies to generate commitment. Ask followers like #Sundayfunday were celebrated,
recognizing a #ThrowbackHursday, or use one of the hundreds of hashtags related to your sector or on its website to get new new Members involved in the conversation. We did this with daily day hashtag in the following example: here is a guide to finding and using Instagram hashtag, as well as a huge list of the most popular hashtags you can use.
7. Publish at the right time of the day. There is a lot of debate in the best time of day to publish on social media, and this because the answer varies depending on your sector, your followers, and what kind of content you are posting. Our best advice is to test your engagement rates on Instagram when you publish in different times for the whole week
and determine the publishing program based on the results. Whether it is bright and at the beginning of Monday morning or later in the afternoon, try to understand the time when your followers are more willing to stop and leave a comment to maximize your post's commitment every day. Use a calendar of social media content to keep track of
planning and results. 8. Publish photos of the faces of people. Let's face it - selfies are fun. And how it turns out, they are also good for your Instagram strategy. An analysis of over 1 million Instagram messages by Georgia Institute of Technology and Yahoo Labs found that messages with human faces are more likely to attract comments - and 38%
more probability of garner I like. There is not a lot of intuition on why this is, but the researchers suspected that it is partly because the faces are effective sources of non-verbal communication that people respond - even as newborns. Publish the Instagram content with selfies, group strokes and candid photos and see if your audience also like the
human side of your brand. Here is an example of how Hubspot incorporated the face of Ellen degeneres in an inspiration quote post: 9. Publish photos of animals. There is not much research to return to this, but you know how many animals on social media are powerful. Pets have been popular on the web for a long time, and animal influencers can
earn equally money as human influencer on Instagram. Whether you have animals in your office or a cute image of a colleague's pet, try posting cigarette lighter, funny content on Instagram accompanied by a hairy friend to see if your audience also like to comment on animals. Here is a great example in which an Instagram user tells people to cut
someone who loves puppies: 10. Answer the comments you get. Just like other forms of social media, responding to comments can give your audience a sense of community and make you look like you were really interested in what they have to say. When users receive a comment in response, they could continue the commentary thread. Also, when
others see your account responds to comments, they could also comment on the post to participate in the discussion or ask a question about your post. 11. Use relevant emoji to make captivating captions. While the hashtags work to pull your post in the searches, emojis will save the eyes of people to your captions. More eyes on your captions could
mean more involvement, comments and sympathets for the general post. When you use emoji, make sure they make sense for what you're posting and seems appropriate for your company. Two three emoji can be colorful and interesting, but don't go out board with too many of them. Here is an example in which Hubspot accompanied an infographic
with a caption that had an emoji in it: 12. Publish more frequently. Like many other social media platforms, publication will most frequently make your account active and updated. If you publish only once in a while, your posts may be from others in the Instagram feed. If you publish regularly and at optimized times of the day, more people will see
your posts. This could lead to more people who follow you and finally comment or react to your regular posts. There, 13. Promote a future Q & A and ask fans to comment on their questions. Now that we have features like Instagram Stories and IGTV, we can accommodate and promote Live Q & A that could be published with these If you plan to
interview someone on a live feed, publish some standard posts to promote the event. For each promotional post, ask users to comment on a question they would like to ask the person who is interviewed. Depending on the object of the interview, you could see a flood of user comments questions. Along with more comments, this strategy will also allow
your followers to feel like they were directly engaging and contributing to your content. The commitment is like key, comments and video views are valuable on Instagram because they influence where your messages sit in the feed. Furthermore, the content will be detectable on the card Explore if many users interact with your posts - so try these
methods to attract more answers to Instagram. For more ideas, check our guide to Instagram for the business. Originally published on 21 July 2019 7:06:00, updated November 17, 2020 2020
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